Facebook Tips
Profile
1. Your Profile Picture should be an image of your library logo- This is the image that will represent the library across Facebook.

2. Your Timeline Photo should be a unique image that brands your library. This image cannot include contact info, calls to action or arrows pointing to the like or share buttons.

3. Facebook allows you to change the location of your apps, with the exception of the photos app. By making the apps more visible to the user, you will likely draw more traffic to the app. To do so expand all your apps, click the pencil in the upper right hand corner of the app you want to move and swap the position with another app!

4. Milestones- The new timeline allows you to add milestones to your page. These will be posted at the date the milestone occurred as well as go out into your news feed for your fans to see. In the same area you would update your status you will see the option to add an event or milestone. Click here and follow the steps to add these milestones to your page. 


5. Highlighting a Post- Any post can be highlighted at the top of your page for up to 7 days. The highlighted post will span across both columns of the timeline. Simply hoover over the post and choose the star in the upper right hand corner to highlight.  
Posting
1. Start a Discussion to engage patrons.

2. Ask questions- asking a good question will spark lots of replies and likes. If people are commenting on your posts, it will appear on their wall, where all their friends can see it!

3. Always Respond! Treat Facebook comments as customer service comments and make sure to address them promptly. You don’t have to respond to everything on Facebook, but quick small interactions go a long way!

4. Keep it positive!

5. Write posts like you are talking to your friends to keep a conversational tone. 

6. [bookmark: _GoBack]Saturday is the worst day to post. Thursday or Friday show higher engagement rates. This can vary for your library depending on your fans. You may find that these days work best for you. Try posting on various days to see what works best for your library!

7. 24/7. Facebook is always open and you might have fans that check out your site after library hours. Make an effort to post when the library is closed to engage these fans as well!

8. Fans want to know what’s happening so remind them of events through your Facebook page! They also want to see photos of various events that the library hosts such as story time, poetry readings, and book signings.

Directing Traffic to your towards your Facebook Page
· Incorporate a Facebook button on your website.
· Buttons that include a call to action may draw more attention and action
· Place the button “above the fold” – make the button visible to people when they first see your website.

· Including messages in your banner or announcements that are aimed towards your Facebook page such as “Check us out on Facebook” or “Search the Catalog from Facebook”

· Mention your Facebook page anywhere you can. Put a message on your receipts, in your email signature, in your twitter feed, any article features or ads you may have.

· Blog about your Facebook Page.

· Send out a Press Release about your Facebook Page.

